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Riding the wave of megatrends in Asia Pacific

INTRODUCTION

Euromonitor International’s megatrends framework
Key findings
Impact of drivers on Asia Pacific
Megatrends Quantification Model highlighted key trends to analyse
Three key megatrends in Asia Pacific

DIGITAL LIVING IN ASIA PACIFIC

Digital living key to understanding the next generation of Asia Pacific consumers
Developed Asian countries are way ahead on digitalisation
Generative AI and the metaverse have huge growth prospects across all Asia Pacific countries
Singapore’s Changi Airport enters metaverse gamification to engage young consumers
Samsung Bespoke Meta Home helps consumers design a home space on the metaverse
Gen AI to address limitation of current metaverse banking in quality of image and response
Future implications of digital living in Asia Pacific

SHOPPER REINVENTED IN ASIA PACIFIC

Three key manifestations of shopper reinvented in Asia Pacific
AI Avatars, offline experiential retail and cross-selling emerging in Asia Pacific
Developed markets to explore new ways of shopper reinvented
Rapid development in East Asia expanding into Southeast Asia and South Asia by 2032
Destination store by Arc ' teryx
Tineco Smart Cooking Machine provides a different solution to food ingredients shopping
Will AI Avatars replace human influencers by 2032?
Customer and business insight-driven decisioning to adopt trends of shopper reinvented

PERSONALISATION IN ASIA PACIFIC

A shift towards personalisation is stirring in Asian markets
Personalisation gaining momentum in Asia, led by Southeast Asian markets
Southeast Asian markets l ead the charge in personalisation
BESPOKE NEO : Customised foundation by Laneige
PayPal drives end-customer engagement via personalised  recommendation on e-receipts
Growing individualism and integration of technologies fuel personalisation

CONCLUSION

Recommendations
Consumers’ interest in each megatrend across consumer goods and services in APAC
Contact us for a conversation: Do not wait till being disrupted

APPENDIX

Megatrends definitions
Megatrends: A Framework for the Future
Euromonitor innovation

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/unveiling-transformative-megatrends-in-asia-
pacific-towards-2032/report.


