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Key drivers affecting consumers in Denmark in 2022

How developments today shape the consumer of tomorrow
Key findings

POPULATION AND SOCIETY

Today 2022: Later lifers and seniors becoming too large to ignore

Today: Denmark lowers work permit threshold for foreign employees to address skill gaps
Today: Danish consumers favour real-world over virtual experiences

Tomorrow 2040: Generation Z emerges as the largest generation cohort

Tomorrow: Danish population to grow amid ageing trend

Tomorrow: Copenhagen to remain the largest city in Denmark

Areas of opportunity

Case study: Denmark's Cogo seamlessly integrates various forms of shared mobility

HOUSEHOLDS AND HOMES

Today 2022: Single-person households dominate

Today: Larger dwellings dominate

Today: Danish consumers look for homes with outside space

Tomorrow 2040: Single-person households continue to dominate

Tomorrow: Average household head will be a man over 60

Tomorrow: Danish consumers admit that they would be lost without internet access
Areas of opportunity

Case Study: Copenhagen Café offers “Day Care” for husbands

INCOME AND EXPENDITURE

Today 2022: Growing income and stronger spending in higher income bands

Today: Danish government assists households with energy prices

Today: Danes believe it important to spend money on experiences

Tomorrow 2040: Social classes D and E to remain prevalent by 2040

Tomorrow: Senior population will be predominant in the top-income band by 2040
Tomorrow: Copenhagen poised to maintain its lead as Denmark's prime consumer hub
Areas of opportunity

Case study: Innovative Danish start-up Landfolk gains EUR3.8 million in seed funding

LIFESTYLES

Key findings consumer survey

Younger generations generally have a more positive outlook on their future

Danish consumers navigate financial concerns amid inflation and economic uncertainty
More than half of Danes are worried about climate change

Danes look for more flexibility in their work

Danes are not interested in shopping for leisure and are looking for novel saving options
Case Study: Universities and Novo Nordisk Foundation are developing m eat a alternatives
Areas of opportunity

CONCLUSION
Key findings

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
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spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/denmark-consumer-profile/report.
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