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INTRODUCTION

Scope
Key findings

GLOBAL OVERVIEW

Food, beverages and tobacco industry is seeing a slowdown due to high costs
China dominates the industry, despite strong growth of Asian countries
Growth of the processing industry boosts costs for developing countries in 2022
Inflation and added value through functionality and health drive profits in 2022
EU countries struggling with exports due to rising production costs and emissions reductions
US and China continue to be the largest importers of food, beverages and tobacco
Key trends
Macroeconomic/Industry trends

LEADING COMPANIES

The top 10 food, beverages and tobacco companies see stable production value
Consolidation of the industry through mergers and acquisitions in large countries
Post-COVID recovery and health trend lead to the proliferation of new small businesses

COUNTRY SNAPSHOTS

China: Slow post-pandemic recovery and low domestic demand hurts the food and beverages industry
Rise of premiumisation in dairy and packaged food in line with rising health concerns
US: Slowing growth in production value due to high costs of production
Commodification of meat and profit losses in the US lead to struggling meat industry
Japan: Weak Japanese yen and sluggish production drive price inflation of imports
Innovation focused on functionality in health given a rapidly ageing population
Indonesia: Food and beverages industry still at nascent stage, but growing strongly
Fluctuating weather conditions are weighing on the food and beverages industry
Brazil: Changing trade patterns and favourable weather conditions are boosting Brazil’s meat sector
Rise of premiumisation in the beverages space boosts production and profits
Germany: High costs and sluggish economy lead to deceleration of food and beverages production
Demand for plant-based products remains strong amidst rising environmental and health concerns
India: Climate fluctuations are challenging the food and beverages industry
Food and beverages industry growing due to government support and population growth
Mexico: Appreciation of the peso is negatively impacting food and beverages exports
Health, wellness and functionality are rising in importance among middle and higher-end consumers
Russia: Strong agricultural production helps boost food processing industry
Russia boosts its self-sufficiency through rise in national production
France: Slowdown in production value due to high costs and lower productivity
Wine production is struggling amidst strong international competition and low demand

CONCLUSION

Key findings
Definitions

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/food-beverages-and-tobacco-global-industry-
overview/report.


