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INTRODUCTION

Scope
Key findings

THE RISE OF LOCAL PRODUCE

Desire for unprocessed foods contributes to growth of fresh produce
Eating local produce supports the local economy
Embracing local heritage requires local production to meet demand
Farmers adapt their planting to provide high demand crops
Fewer farm-to-fork miles reduces environmental impact
Pandemic refocuses business priorities for sustainability
Case Study: SinGrow, Singapore
Food safety: trusting where your produce comes from
Case study: smart Food Monitoring, USA
Supply chain transparency more important in a post-COVID-19 world
Case study: Ninjacart, India

THREATS TO HOME COUNTRY PRODUCE

Threats to the rebirth of home country produce

AREAS OF OPPORTUNITY

Rise in online shopping anticipated to continue post-COVID-19
Accessibility: bringing fresh produce direct to consumers
More direct-to-consumer business models
Case study: Northern Valleys Locavore Store, Australia
Meat kits contribute to the rebirth of home country produce
Drive-thru models dedicated to locally produced fresh food
Takeaways: alternative business models to propel fresh home produce

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-rebirth-of-home-country-produce-in-fresh-
food/report.


