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INTRODUCTION

Scope
Examining five trends shaping fresh food
COVID-19: impact on fresh food

GLOBAL OUTLOOK

Total sales volume turns negative thanks to pandemic-driven restrictions
Fruit and vegetables continue to dominate global consumption
APAC and MEA most dynamic; North America to retain its sweet tooth
Vegetables and fruit sales growth ahead
Population growth and regulatory moves power top growth markets
Pandemic reinforces larger stores’ strengths

TOP FIVE TRENDS SHAPING THE INDUSTRY

COVID-19 themes and their impact on fresh food
Examining five trends shaping fresh food
Healthy eating boosts fresh food retail sales
COVID-19 causes cooking to grow, driving sales
Online grocery sales surge in 2020
Case study: big and small both look to DTC
Pandemic creates more scrutiny of human consumption of animals
Localisation confers increased feelings of security
Case study: CrowdFarming

IMPACT OF COVID-19

Fresh food under the COVID-19 scenarios
The future: health-driven demand over economic difficulties
Health through food supports forecast growth
Outlook suggests fresh food success

MARKET SNAPSHOTS

Global snapshot of eggs
Global snapshot of fish and seafood
Global snapshot of fruits
Global snapshot of meat
Global snapshot of nuts
Global snapshot of pulses
Global snapshot of starchy roots
Global snapshot of sugar and sweeteners
Global snapshot of vegetables
Regional snapshot: Asia Pacific
Regional snapshot: North America
Regional snapshot: Latin America
Regional snapshot: Western Europe
Regional snapshot: Middle East and Africa
Regional snapshot: Eastern Europe
Regional snapshot: Australasia

APPENDIX

Definitions

About Euromonitor International
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-world-market-for-fresh-food/report.


