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INTRODUCTION

Scope of Digital Consumer

Key findings

What is Al and what are the key applications

Al showed the biggest growth compared to previous year’s survey

Data security concerns hinder growth: potential corporate misuse

Data security concerns hinder growth of Al: potential criminal misuse
Extinction of the middle man?

Artificial intelligence is affecting almost every industry

Case study: Al for a more sustainable food and drink ingredient mix
Case study: Picnic BV — Al allows agility in delivering online grocery order
Case study: Al to revolutionise the in-car experience

Case study: Al to fight food waste problem while providing good deals
Case study: Al to facilitate payment and analyse spending patterns
Case study: Sky Q provides more flexibility to the consumer

Case study: Walmart leverages Al to offer consumers two-hour delivery
Few dispute the potential of Al to impact business

Implementation is not straightforward

Will be Al be the new internet?

COVID-19 as a door opener for Al use cases

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/digital-innovators-artificial-intelligence/report.
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