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Tourism Flows in South Africa
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2023 DEVELOPMENTS

International tourist arrivals regain momentum
Visitors from China offer major boost to travel in South Africa

PROSPECTS AND OPPORTUNITIES

Airline expansion to new regions creates hope for global destination growth
Visiting family and friends remains essential part of domestic travel
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KEY DATA FINDINGS

2023 DEVELOPMENTS

Lift, Flysafair, Airlink and Cemair are increasing their capacity after local leaders lose their licences

Flysafair launches WhatsApp check-in service and mobile payment offer

PROSPECTS AND OPPORTUNITIES

Technological development is slowly improving in South Africa
South African Airways to resume international flights outside of Africa
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Table 26 - Airlines: Passengers Carried 2018-2023

Table 27 - Airlines NBO Company Shares: % Value 2018-2022

Table 28 - Non-Scheduled Carriers Brands by Key Performance Indicators 2023
Table 29 - Low Cost Carriers Brands by Key Performance Indicators 2023
Table 30 - Full Service Carriers Brands by Key Performance Indicators 2023
Table 31 - Forecast Airlines Sales: Value 2023-2028

Table 32 - Forecast Airlines Online Sales: Value 2023-2028

Lodging (Destination) in South Africa
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2023 DEVELOPMENTS

Accommodation units in the Western Cape recover to pre-pandemic levels
Hotels are rebranding and reopening their doors

PROSPECTS AND OPPORTUNITIES

Airbnb aims to work with local government to recognise the informal nature of short-term listings

Human interaction remains important element of lodging
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KEY DATA FINDINGS

2023 DEVELOPMENTS

Bookings take place closer to the time of the event

Online booking partnerships on the rise

PROSPECTS AND OPPORTUNITIES

Mobile bookings to continue increasing and dominate the booking space

Increasing number of property management players emerge with the rise in short- term rental properties
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-in-south-africa/report.
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