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INTRODUCTION

Scope
Executive Summary

STATE OF PLAY

Following a correction in sales in 2022, moderate growth is projected in the forecast period
Manufacturers target the premium consumer to drive growth over the forecast period
Top companies at a glance
Whirlpool Corp’s global footprint
Whirlpool’s primary presence remains in the major appliances space in North America
Declines in volume sales offset by increased prices, driving positive sales growth

EXPOSURE TO FUTURE GROWTH

Opportunities for growth are primarily concentrated in the US

COMPETITIVE POSITIONING

Whirlpool Corp’s share experiences headwinds from pandemic-induced supply chain issues
In the highly mature major appliances space, a few players fight to retain market position
While Whirlpool has experienced share declines, the firm retains leads in key markets
North America is key for total sales, but the brand has higher positioning in Latin America

MAJOR APPLIANCES

Whirlpool Corp homes in on the Americas after challenges in the EMEA region
While the top category varies by country, home laundry has strong presence in every region
The greatest opportunity for growth is in fridge freezers in several markets
Whirlpool Corp folds business in EMEA after struggling to find footing in the region

SMALL APPLIANCES

Whirlpool small appliances sales are highly concentrated in North America region
Food preparation is the top category overall and air treatment dominates in warmer climates
Changing climate conditions drive air treatment products demand in less mature markets
Whirlpool Corp highlights KitchenAid mixer’s multifunctionality to expand consumer appeal

KEY FINDINGS

Key Findings

APPENDIX

Projected company sales: FAQs
Projected company sales: FAQs

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
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trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/whirlpool-corp-in-consumer-appliances/report.


