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Tissue and Hygiene in France
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DISCLAIMER

SOURCES

Summary 1 - Research Sources

Away-From-Horne Tissue and Hygiene in France
KEY DATA FINDINGS

2023 DEVELOPMENTS

AFH adult incontinence drives volume growth in 2023
Post-pandemic return to pre-pandemic lifestyles supports sales
Horeca sales help but fail to offset decline in demand

PROSPECTS AND OPPORTUNITIES

Olympic games to drive growth in 2024 though volume sales will still see challenges
Inflation impact to remain relevant for at least early part of forecast period
AFH adult incontinence has future growth assured

CATEGORY DATA

Table 19 - Sales of Away-From-Home Tissue and Hygiene by Category: Value 2018-2023
Table 20 - Sales of Away-From-Home Tissue and Hygiene by Category: % Value Growth 2018-2023
Table 21 - Sales of Away-From-Home Paper Towels by Type: % Value 2018-2023
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Table 22 - Distribution of Away-From-Home Tissue and Hygiene by Format: % Value 2018-2023

Table 23 - Distribution of Away-From-Home Tissue and Hygiene by Format and Category: % Value 2023

Table 24 - Forecast Sales of Away-From-Home Tissue and Hygiene by Category: Value 2023-2028

Table 25 - Forecast Sales of Away-From-Home Tissue and Hygiene by Category: % Value Growth 2023-2028

Retail Adult Incontinence in France
KEY DATA FINDINGS

2023 DEVELOPMENTS

Demographics play a role to support the category
Innovation continues apace, driven by reusable demand and health and sustainability trends
Always Discreet continues to lead as private label enjoys aggressive expansion

PROSPECTS AND OPPORTUNITIES

Players likely to resist reducing unit prices
Demographics will continue to impact sales as reusable options gather pace
Private label to remain popular while modern grocery retail channels will continue to lead

CATEGORY DATA

Table 26 - Sales of Retail Adult Incontinence by Category: Value 2018-2023

Table 27 - Sales of Retail Adult Incontinence by Category: % Value Growth 2018-2023

Table 28 - NBO Company Shares of Retail Adult Incontinence: % Value 2019-2023

Table 29 - LBN Brand Shares of Retail Adult Incontinence: % Value 2020-2023

Table 30 - Forecast Sales of Retail Adult Incontinence by Category: Value 2023-2028

Table 31 - Forecast Sales of Retail Adult Incontinence by Category: % Value Growth 2023-2028

Nappies/Diapers/Pants in France
KEY DATA FINDINGS

2023 DEVELOPMENTS

Category sees subdued performances in line with demographic trends
Private label players reap rewards
Consumers still hanker after green solutions but struggle to pay for themin 2023

PROSPECTS AND OPPORTUNITIES

Declining birth rate prevents stronger growth
Unit prices to see only small decreases in 2024
Green variants will return to shelves and shopping baskets

CATEGORY DATA

Table 32 - Retail Sales of Nappies/Diapers/Pants by Category: Value 2018-2023

Table 33 - Retail Sales of Nappies/Diapers/Pants by Category: % Value Growth 2018-2023

Table 34 - NBO Company Shares of Retail Nappies/Diapers/Pants: % Value 2019-2023

Table 35 - LBN Brand Shares of Retail Nappies/Diapers/Pants: % Value 2020-2023

Table 36 - Forecast Retail Sales of Nappies/Diapers/Pants by Category: Value 2023-2028

Table 37 - Forecast Retail Sales of Nappies/Diapers/Pants by Category: % Value Growth 2023-2028

tMenstrual Care in France
KEY DATA FINDINGS

2023 DEVELOPMENTS

Value growth rises while volume sales fall in 2023
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Reusable solutions complement disposable formats
P&G maintains leadership with Always brand

PROSPECTS AND OPPORTUNITIES

2024 set to see prices stabilise
Green offers to see revitalised interest as economic pressures ease

Reusable solutions will expand

CATEGORY DATA

Table 38 - Retail Sales of Menstrual Care by Category: Value 2018-2023

Table 39 - Retail Sales of Menstrual Care by Category: % Value Growth 2018-2023

Table 40 - Retail Sales of Tampons by Application Format: % Value 2018-2023

Table 41 - NBO Company Shares of Retail Menstrual Care: % Value 2019-2023

Table 42 - LBN Brand Shares of Retail Menstrual Care: % Value 2020-2023

Table 43 - Forecast Retail Sales of Menstrual Care by Category: Value 2023-2028

Table 44 - Forecast Retail Sales of Menstrual Care by Category: % Value Growth 2023-2028

Wipes in France
KEY DATA FINDINGS

2023 DEVELOPMENTS

Consumers lose touch with pandemic-era habits
Intimate wipes posts solid volume growth as baby wipes declines
Pampers leads brands, followed by Swiffer and Lotus

PROSPECTS AND OPPORTUNITIES

Innovation to drive value growth during forecast period
Green trends and wide availability of substitutions threaten growth
Moist toilet wipes holds potential for further growth

CATEGORY DATA

Table 45 - Retail Sales of Wipes by Category: Value 2018-2023

Table 46 - Retail Sales of Wipes by Category: % Value Growth 2018-2023

Table 47 - NBO Company Shares of Retail Wipes: % Value 2019-2023

Table 48 - LBN Brand Shares of Retail Wipes: % Value 2020-2023

Table 49 - Forecast Retail Sales of Wipes by Category: Value 2023-2028

Table 50 - Forecast Retail Sales of Wipes by Category: % Value Growth 2023-2028

Retail Tissue in France
KEY DATA FINDINGS

2023 DEVELOPMENTS

2023 sees shrinkflation and shifts in purchasing trends
Greener choices lose some relevance when money is tight

Private label rises rapidly in retail tissue

PROSPECTS AND OPPORTUNITIES

Prices should stabilise, with competition from reusable options threatening some segments
2024 will set the tone for the rest of the forecast period
Sustainability and health trends to remain central to innovation

CATEGORY DATA
Table 51 - Retail Sales of Tissue by Category: Value 2018-2023
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Table 52 - Retail Sales of Tissue by Category: % Value Growth 2018-2023

Table 53 - NBO Company Shares of Retail Tissue: % Value 2019-2023

Table 54 - LBN Brand Shares of Retail Tissue: % Value 2020-2023

Table 55 - Forecast Retail Sales of Tissue by Category: Value 2023-2028

Table 56 - Forecast Retail Sales of Tissue by Category: % Value Growth 2023-2028

Fx/Reimburserment Adult Incontinence in France
KEY DATA FINDINGS

2023 DEVELOPMENTS

Essential products ensure continued growth
New law for Rx menstrual care products

Rx/reimbursement adult incontinence remains a limited area in France

PROSPECTS AND OPPORTUNITIES

Restricted scope will remain
Rx menstrual care products to have little impact on Rx adult incontinence
Growth to follow demographic trends

CATEGORY DATA

Table 57 - Sales of Rx¥Reimbursement Adult Incontinence: Total Value MSP 2018-2023

Table 58 - Sales of Rx¥Reimbursement Adult Incontinence: Total Value MSP Growth 2018-2023

Table 59 - Forecast Sales of Rx¥Reimbursement Adult Incontinence: Total Value MSP 2023-2028

Table 60 - Forecast Sales of Rx¥Reimbursement Adult Incontinence: Total Value MSP Growth 2023-2028

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tissue-and-hygiene-in-france/report.
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